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Cars Shine in LA Auto Show SpotlightCars Shine in LA Auto Show Spotlight
The world’s car culture capital hosted an unprecedented celebration this past

November as a global array of automakers came to the Los Angeles Auto

Show with a game-changing fleet of new products. Fueled by a resurgent

market and growing North American sales momentum, the LA Auto Show

hosted more than 50 debuts during two Press Days packed with 25 press

conferences. Flexing the Show’s media muscle, Press Days attracted more

than 12,000 auto industry professionals including nearly 4,000 journalists

from more than 50 countries. This year’s Show also saw more analysts,

C-level auto industry executives, automotive technology suppliers, auto

design professionals as well as more government organizations and elected

officials drawn by LA’s many debuts, innovative technologies and high-level

personalities.

“Not since the recently concluded 2012 show could I remember 
an L.A. lineup that rivaled those of my childhood years… But for  
2012, L.A. showed signs of a comeback.” - Motor Trend, Dec. 2012.

In the green category, standout debuts included multiple EVs (electric 

vehicles) including the Chevy Spark EV, Fiat 500e, BMW i3, plus a veritable

fleet of plug-in, hybrid and diesel vehicles representing more green

machines than at any previous show. Underscoring the LA region’s status

as the largest luxury and performance market in the country, more than a

dozen of the 50 debuts were from this high profile category including the

2013 Acura RLX, BMW i8 Spyder hybrid roadster, Jaguar F-TYPE convertible

sportscar, Mercedes-Benz SLS AMG Black Series, Bentley GT3 and the

hotly-anticipated Porsche Cayman to name just a few.

And 2012 was also the year in which it became abundantly clear that it

was no longer a question of “if” but “how” advanced technologies will

transform transportation. It was a topic on everyone’s mind and as much

as the debuts captured attention, it was the software and systems that

grabbed the headlines.

“This year we noticed that a bit of the tech you’d expect from 
CES seemed to be invading the space – much like automakers 
are invading CES.” - Translogic, Dec 2012.

Evidence that new technologies such as lane departure and pedestrian

detection systems are shaping automotive trends and beginning to define

public policy was all over the show floor, including several major car tech

announcements from Acura, Chevrolet, Kia, Ford and others. But the game

changer was that for the first time, technology titans such as Intel and

Sprint were also on hand, displaying their latest technologies at a major

auto show.

®



There are a couple of things you can always count on in LA: lots of 
sunshine and a unique passion for the automobile that helped shape
the city we know today. That gave visiting media more than a few 
reasons to descend in record numbers on the City of Angels during the
November press events. For the 2012 Show, there was a 10 percent
increase in media attendance from more than 50 different countries to
witness over 50 debuts and groundbreaking advanced technologies.

When the dust settled and laptops were packed away, nearly 30,000
print, online and broadcast stories ran about the show and its
exhibitors. This included:

• more than 1,000 television segments from national 
networks including ABC, CBS, NBC, CNN, FOX,
Bloomberg and Extra as well as affiliate stations from
the top 50 media markets

• multiple front page business stories in USA Today,
Los Angeles Times, Wall Street Journal, New York
Times, Detroit News and virtually every major daily in
the US and Canada

• a broad range of top media from not just automotive
but lifestyle, business and technology media as well

• a record number of leading analysts from companies
like Gartner, IHS, Polk, KPMG and others 

• a dramatic increase in media coverage from diverse
US communities including top Korean, Chinese and
Hispanic publications and broadcast outlets 

Globetrotting Media Revel in LA’s Car CultureGlobetrotting Media Revel in LA’s Car Culture



Social Media Helps Power Our MessageSocial Media Helps Power Our Message

Social media is increasingly becoming an important part of the automotive
marketing mix and is now essential for consumer events like the 
LA Auto Show. Brands are now able to track conversations in real-time to
gauge first impressions and more readily respond to issues. Marketers
have also become increasingly more sophisticated at connecting
online outreach with face-to-face consumer opportunities such as the
LA Auto Show. The graph provides a ready reference to which brands
were the most talked about at the LA Auto Show:

We’ve also seen our own social media channels, including Facebook,
Twitter, YouTube, Pinterest, Instagram and Flick’r grow exponentially
over the last few years adding enormously to both industry and 
consumer engagement.

• LA Auto Show Twitter followers grew to more than
19,000 (up from 9,000 last year).

• LA’s Facebook page had 44,000 likes (the most of any
other auto show) and more than 50,000 check-ins.

• The Auto Show YouTube channel had more than half 
a million views, outpacing all other major auto shows 
by a significant margin.

Car Connectivity STEALS the ShowCar Connectivity STEALS the Show

The connected car was unquestionably on everyone’s radar at the 2012
Show. For the first time ever, the Press-Days-only Advanced Technology
Showcase provided an all-new platform for some of the top names and 
technologies in the rapidly growing space. Exhibitors including Intel,
Qualcomm, Sprint, Livio, Car Connectivity Consortium and its Mirrorlink 
technology made their first-ever appearance at a major auto show.
Presented by the Alliance of Automobile Manufacturers, the Showcase
focused on the expanding list of applications and solutions now being
designed into vehicles to not only transform the way consumers think about
transportation, but also to help mitigate the issues of distracted driving

through hands-free voice commands and vehicle controls as well as
autonomous safety measures.

Demonstrating the importance media attach to the trend, more than 700
news stories resulted from the Advanced Technology Showcase, including
coverage in the LA Times, Reuters, MSN Autos, Chicago Tribune, New York
Times, CNET, Wired, Detroit Free Press, a CNN national segment and more
than 30 syndicated FOX television segments.

“The evolution of the LA Auto Show from a green focus 
to a technology focus is a natural progression.”

- Ed Kim, vice president of auto industry analysis for Auto Pacific,

Wired, Nov. 2012.

The Show took connectivity to another level by also facilitating a guided tour
that allowed members of the media to meet directly with automakers to see
how the OEs are delivering on the promise of the connected car. Led by 
technology expert and journalist Doug Newcomb, representatives of outlets 
such as The Wall Street Journal, Westways, AOL, Wired, BBC, Men’s Journal,
Slashgear, Gizmag, Digital Trends, Engaget and others got to see first-hand
how various systems are being deployed.

Additionally, top officials from the National Highway Traffic Safety Administration
were on hand, learning how automakers are using software to benefit drivers
and provide solutions for a safe connected driving experience.
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Members of the press were treated to an exclusive
media ride-and-drive featuring both “green” vehicles
as well as those with the latest advanced in-car
technologies such as automatic parking and assist
and radar-based object detection systems.

The event brought together one of the most 
comprehensive selections
of green and advanced
technology vehicles for
side-by-side test drives 
on open city streets as
well as in closed-course
demonstrations. More
than 30 all-new vehicles
were available from 
more than a dozen 
manufacturers.

Getting Consumers Behind the Wheel Getting Consumers Behind the Wheel 

The Show’s ride-and-drive element hit high gear in 2012 as the public
was treated to more interactive behind-the-wheel experiences than
ever before with 19 different brands participating and more than 75
vehicles on hand for the public days event.

Industry consensus is that getting consumers into vehicles has
become increasingly important: According to Foresight Research, half

of the LA Auto Show attendees are in the market to buy a vehicle in
the next 12 months. Of these consumers, 72 percent added one brand
to their shopping list while at the Show. The take-away is that mixing
an experience behind the wheel with LA’s accommodating sunny
weather makes this type of feature a win-win for both 
consumers and automakers.



High-Octane Parties Kick Off
the Auto Show

Pre-Show parties proved to be the ideal venues for automakers to make splashy debuts at some of LA’s
coolest venues. An unprecedented number of events, nearly twenty in all, set the stage for a celebratory
kick-off to one of the industry’s most anticipated shows.



Jaguar/Land Rover Makes
a Splash In Hollywood
Befitting the Brit-cool, sophisticated style of
Jaguar/Land Rover, the company’s LA Auto Show
soiree, dubbed British Invasion 2012, was staged at a
landmark location, Paramount Studios in Hollywood.
Between the lot’s soundstages, a grand pavilion was
created with a vast screen that during the first part of
the event displayed the London skyline. A smartly-
dressed crowd comprised of guests who looked like
they would be quite at home behind the wheel of the
hotly anticipated Jaguar F-TYPE – set to be revealed
that evening – milled about, sipping cocktails like the
F-TYPE gin and tonic. In addition to Jaguar’s F-TYPE, a
340 hp sports car harkening back to the marque’s 
legendary models like the XKE, attendees also anxiously
circled another silhouette set to be revealed that
evening, the 2013 Range Rover.

After about an hour of anticipation, the lights went
down and a clip of the short film Desire, directed by
Ridley Scott, roared across the screen, starring none
other than the F-TYPE. The appreciative crowd’s 
attention then turned to another star of the show,
Ian Callum, Design Director of Jaguar. Describing, the
new F-TYPE as a “full-sized, full-blooded sports car,”
the loud applause greeting his comments indicated
that perhaps another motoring legend is in the making.

Hyundai Party Entertains
with Celebrities, Mermaids
& Hot Wheels
The historic Figueroa Hotel set the stage for the
Hyundai bash, held Wednesday, Nov. 28. Holding down
a reputation as one of the LA Auto Show’s most 
see-worthy parties, Hyundai celebrated their best U.S.
sales figures in the automaker’s history with a rocking
performance by Jack Black and his Tenacious D band
as well as delighting guests with a troupe of enter-
tainers in the pool area. Mermaids glided in the pool
as a belly dancer snaked between tables and a stilt
walker teetered amidst party goers as the lights of
downtown skycrapers illuminated the festive scene.

Another party highlight was found in the back area,
where a customized Hyundai Santa Fe, one of the
company’s top sellers, looked ready to roll with an
ominous black matte paint job and flame detailing.
The new 2013 Santa Fe had its world debut at the
2012 LA show. Despite the cool temperature, it was 
a very hot night sponsored by Hyundai.



But Wait...There’s More
And although many of the pre-show events occurred
downtown, activities literally spanned the city. This past
November 27 and 28, from Malibu to Beverly Hills to
Hollywood, sponsored drive events, cocktails, parties
and private viewings turned Greater LA into a car-
lover’s nirvana. Near the beaches and on the Westside,
VW sponsored drives in Malibu, while BMW hosted a
private party in Beverly Hills, Audi threw a party at West
Hollywood’s chic London Hotel and Rolls-Royce set up
the velvet rope for a private soiree at a villa in the
Hollywood Hills. Famed Melrose Ave. was the scene of
Mini’s event at the Burton Surfboards retail space,
Bentley took over hip Smashbox Studios while Smart
hosted an evening at the House that Kermit built, Jim
Henson Studios in Hollywood. That’s not to say there
was any shortage of pre-show celebrations downtown.
Nissan hosted at Katsuya at LA Live, the Western
Automotive Conference held a cocktail party at the
posh Biltmore and Kelley Blue Book put on its Best
Resale Value awards party from the privileged perch of
the Grammy Museum at LA Live. Rounding out the list,
Porsche selected sleek Japanese venue Takami-Elevate
Lounge for its event while Chevrolet put the blue
bowtie on display at the super-hip Lot 613 space.

Subaru Takes The High
Road With Reconfigured
2014 Forester
Vibiana’s, the former church-turned-nightspot in
Downtown LA, was the off-site launch pad for
Subaru’s new 2014 Forester, which made its debut at
the LA Auto Show. Holding center court on a raised
dais in the venue’s elegant patio space, the new turbo
version of the popular Forester drew a steady stream
of visitors interested in getting behind the wheel and
checking out the vehicle’s latest features.

Guests also had the opportunity to mingle with Subaru
executives such as Takuji Dai, general manager,
Subaru Product & Portfolio Planning Division. Dai-san
shared insights on everything from the finer points of
Subaru’s Symmetrical All-Wheel Drive to his passion
for premium sake, ensuring guests were up to speed
on several of Japan’s most noteworthy exports. The
2014 Subaru Forester will be available in Spring 2013.



Giving law enforcement an advantage on the road’s of the future was central
to this year’s Design Challenge theme, Highway Patrol Vehicle 2025.
The competition called upon premier automotive design studios to create
the ultimate 2025 patrol vehicle that supports the needs of dynamic urban
environments.

Six automotive design studios from BMW, General Motors, Honda, Mercedes-
Benz and Subaru showcased entries featuring cutting-edge vehicle designs
with drone technology, land and air capabilities, electric vehicle systems and
renewable resource-fueled vehicles equipped with topographical scanners.

Ultimately, Subaru Global Design prevailed, winning the competition after
the presentation of its SHARC (Subaru Highway Automated Response

Concept) vehicle. As a futuristic model for 24-hour highway monitoring,
the SHARC provides protection and rapid emergency response solutions
for Hawaii’s highway patrol. The award was presented at the annual
Designers’ Night party which hosted more than 500 leaders in the auto-
motive design community.

The design events are made possible thanks to sponsors including Faurecia,
the world’s sixth-largest automotive supplier specializing in automotive
seating, emissions control technologies, interior systems and auto exteriors,
Yokohama Tire®, The Association of the Nonwoven Fabrics Industry (INDA),
Lacks Enterprises, Inc., Dassault Systèmes, Autodesk and Bose.

The 105-year old LA Auto Show kicked off the
2012 event with its annual charity Sneak
Preview Night gala. Sponsored by Mercedes
Benz AMG and Los Angeles Magazine, the VIP
event hosted thousands of discriminating car
lovers for an exclusive night of entertainment,
gourmet food and drinks, all benefiting
Homeless Health Care and OneVoice. But with
more than 50 World and North American vehicle
debuts, ultimately it was the cars that were the
stars of this LA tradition. And the fortunate guests
had the distinction of being some of the first
people in the world to see firsthand the auto
industry’s newest creations, ranging from the
ultra-luxury to the latest in green technology.

An Elite Event for a Good CauseAn Elite Event for a Good Cause

Street Smart Design ChallengeStreet Smart Design Challenge

Winning Entry: SHARC 
(Subaru Highway Automated
Response Concept).
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